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WE ARE NOT A BUSINESS
RUNNING A BRAND.

WEAREABRAND
RUNNING A BUSINES
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Strong brands dr]i 1”
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Becoming more meaningfully
different to more people supports
a growth advantage

FEb

Brands with stronger
demand power drive
higher value

Strong brands contribute
to higher stock price growth
Strong brands portfolio vs. S&P 500

Source: Kantar BrandZ 2024



MOST VALUABLE
TELECOMS BRAND
INTHE WORLD

CREATIVE EXCELLENCE
RECOGNIZED BY THE INDUSTRY

awards

since 2023 across Group

RATED

Brand value
has grown plus

within last year

BRAND VALUE INCREASE

from 2020 to 2024

GLOBAL TELCO RANKING Z

T brand is #9 of the
most valuable global
brands
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Key engines to drive brand growth

RELEVANCE
TRUST
DIFFERENTI




We are building
infrastructure for life.



As a reliable partner, we deliver the
best value: for our customers.



We create responsible,
society-centered advertising
and contextual design.



	Folie 1
	Folie 2
	Folie 3
	Folie 4
	Folie 5
	Folie 6
	Folie 7
	Folie 8
	Folie 9

